202200 0000000039000

P2- 057

BIEMREMICHT IV BDRRIAIVINEZDHE
Effect of presentation timing of category names on
creativity assessment

SH
Hitoshi Terai
TR
Kindai University

terai@fuk.kindai.ac.jp

B
BIEMERRZRIZ BT, Ta &7 b OABEME WA
i N5 h i, EELREEDO -OTHS. ARIET
i, ALEMEFHMEIZ B \WT, FHERTHS TE X b
DAT IV T 2RANG A 5082 Lz, &
BTk, X2 beh T3V LM ERRINSG
BEGHZEL L, 07 MOGBATHT T 4N
BARE N RIERN L DB T -7, ZOME, 7
53 OIIEHE R, AEMEIE A RIS T S ¢ 5
ZEHREINT.
F*—7 — R :category, creativity assessment, pre-

sentaion timing

1. EL®»IC
AEMERRZRIZ B \WT, Ta &2 b OALEN % iz
TSR ENE, HEAFEDO—-DOTHD. TuXY
b OAEM: % FHli < & 554, @Y, TOTaX T b
BIZIE N >nN) BETEZ ATV (FIAIE Gk
) DBEMTHE N AT HS. —F, BHE
BHIZBWTIE, KTLE, fHMidRTHZ Tuxs
M ZNDETZ AT T DPHEICIRRINIEGESIE
Mo RS W, HIZE, MG HZ2RTZTa
X7 MZH U TR 72 I N2 5858H5. ZDED
IR T, TaX 2 BT A AT IV IERMTH
D, TOTaRXI b roEEINE T T EEED
ATV EDEBRVBEDBHREEND L. —T, v—
I v IIBIBEEO 1 OTH D, EHRE/ANHL
CHEEOMGE RS S8 A EHME LT 1 —
Y RED XS, HFITVIZHET BRRE T HET
TEHELOIBBEEEZOND. 2D KD BRI TIE,
AT IVIEBHITH Y, FHiNRTHE TOX I T
NEHEIIENTIRREINEZ D, ZTD-H, M
HoOAT 35BS 5 A & EERO T r X7
N DERPEL ZAREMEIEL LS.
ALEMEREAGIZ B WTIE, FratE CRAM) IARER

BRBELTESsR26N5 (1,23 TDED, Z0
E5mFHle ERE, HAtELLTZFANGN,
7u R o N OANEVEFHMIICIED N1 T A% G 2 5 Al
MERREINDS.

2. B®#W
AFEDOHWIE, B TFTVORREA I VITH, 7
0 X7 M 5 ALEN M IC 5 2 BB RS T
TEZIHhD. AERTIE, FTKLHRETE LT,
Ta X7 NOAGEMIHMIIIZEWT, AT 3V ORIER
RINEGZ BB ONWTHRHT 5.

3. AL
3.1 ZmFE

EERITIE, FHliE E LT, RPEETAHDBSIU 7.

3.2 :RxE

AN G1F, SBATHZEIZ B W TER X - HE R 2
A7V, 18773 Y (B, “FF) BT
LTy (M, 7aX7 b)) 2i%e L
[4]. &A7 TV, #AWZR T X2 M1 Dy, JEi
By 7ax 2 s 3ohokb, Bin&ici, & 72
D78 &2 MMZoWTANEM N2 R 7.

3.3 F&

MillZelE (38 44) LBIEZA (36 ) D 2 Ffl%
wIF7 M 1ICEROTENZRT. WM, P
HNETHE TR - OFR 5 Wkh o BlEM D
ANDVRET H o 7o, ALEVEREAf X, 7 BeREREAE (1 :
AEMEAR~7  AIEMEE) & U7z, #illSik & BT S
HOFERE, FHENKTHE 70X bOAT IV
DIRREA I VT THoT-. FHIRMETIE, TS
Thd7uRy hehT ) HDNARRRI N, —

— 821 —



P2- 057

202200 0000000039000
(a) #EHI%
HLILA HLILA
+ i, »1,
(b) SEFESH
HLILA
’ i Y
X1 FEORN
F, BIESMETIE, TuX s b oERs BRIz ATT 7
VZIBEIERE N, B, TaX o b0ERIER - HIS M
TR Y LT 6 A EIEL
Eg 5
4. FEREER ZZ ,
TR S 12 AE M STl O SE Yl 2 R, &M (B @
WISt BIESA) ZxTIG7ZR L, SuRIME (BRI /JE i @ 3
RIR)) ZxGdH 0 & Uz, ZHKEA DR 2 E 2
L7z, MEREXM 21TRT. OO OREE, &4 .
DOERE, MO R, ROREFEAPERT A S~
Hotz (M F(1,70) = 64.60,p = .000; LA Sy k

F(1,70) = 168.60,p = .000; X HAEM : F(1,70) =
16.28,p = .000) . FAMEDKER, 2 TOHEMERNER
NEETHo7z. INSORERNS, (1) gz
U CRBESMIZEWT, ALEMEDME < FH X 15
MIZhbZ e, BLXU (2) ToMEmiE, il
ORI MIFHLUTHRIENDE ZEDBHSD Lo,
AEBRAZBLT, A7 3V OEEFIRIE, FER
LT, Fax s ~OARENEFHMEE KR X558
BRI N, 7T OBIERRIE, Taxs b
PO FRINE T T LBERRINZATT) L
ORIICHIEEZE L S HREEZEH 2 LERX 6N
5. LrLzahs, ZokdziiEs, abdttizok
MEHEOL LTFMiENdbirTidml, L5, x
HT1 TR EGEZ-EZIONS.

5. ¥&&

AW, ALEMEFHIC B 2l RO H 7 I
VIRDRXA I VIDNREZILZHEBIZONWT, Wit
Tolz. AFITVEANTOX T MIENTEREI N
BE, AlEER L D ESFMINE ZEAHS e
molz. SR, (1) BIERRITMA T, BITHRRIC

X 2 FAMhS R
Note. TT—N\N—|3EH#fFEEZEXRLTVS.

LBARIZOVWTHEMET 2T O 2 61T, (2) AlEME
SO NALA T3 TH B, AN MG K OFFE A MEFE
iz DOWTH RO 2175 FETH 5.

Sk

[1] Diedrich, J., Benedek, M., Jauk, E., & Neubauer, A.
C. (2015) “Are creative ideas novel and useful?”, Psy-
chology of Aesthetics, Creativity, and the Arts, 9(1),
pp. 35-40.

[2] Finke, R. A. (1990) “Creative imagery: Discoveries
and inventions in visualization”, Hillsdale, NJ: Erl-
baum.

[3] Runco, M. A. & Charles, R. E. (1993) “Judgments
of originality and appropriateness as predictors of cre-
ativity”, Personality and Individual Differences, 15(5),
pp- 537-546.

[4] Terai, H., Miwa, K., & Mizuno, S. (2014) “Develop-
ment of a Design Database and Experimental Discus-
sion of Brain Activations for Creativity Assessment”,
Proceedings of 36th Annual Conference of the Cogni-
tive Science Society (CogSci 2014), pp. 1568-1573.

— 822 —



