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Effects of rarity and readability in Japanese script on food cognition.
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Abstract

We examined how the Japanese script affected food
cognition. In particular, we examined the effect of difference
in Japanese script (Kanji or Katakana) on evaluations for
fruits (lemon or kiwi). We found that rarity of Japanese script
enhanced willingness to buy. However, such effect was not
observed when a script was rare as well as difficult to read.
Thus, these results indicated that not only rarity of script, but
also readability of script affected food cognition.
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