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Abstract

The CM Research Institute conducts a favorable factor
survey based on 15 types of favorable factor indicators
(performers/characters, story development good, humorous
etc.) unified from 1997, for the evaluation of the
advertisement expression of TV commercial (CM). In this
research, the relation between those indicators and CM
techniques (story, mise-en-scéne, editing, sound, etc.) is
organized, and the characteristics and transition of CM
representation and technique are summarized based on
survey data.
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