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A study of relationship between humorousness and
diminishment effect in metaphorical expressions
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Abstract

In humor appreciation, the simultaneous activation
of two incompatible meanings, that is, an ordinary
one and a diminished one in value or importance, is
essential as well as the incongruity-resolution model.
This study is an attempt at revealing diminishment
effects in metaphorical humorous expressions. Forty-
four university students were participated in this ex-
periment, and judged degrees of following impres-
sions about words in metaphorical humorous expres-
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sions before and after reading the expressions: “im-

W

portant,” “valuable,” “holy,” “graceful,” and “enjoy-
able.” When the expressions were presented, the de-
grees of following impressions decreased: “valuable,”
“holy,” and “graceful,” especially in “holy.” There-
fore, the diminishment effects were suggested to be
involved in metaphorical humorous expressions.

Keywords — metaphorical expression, humor,

diminishment effect.
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