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The influence of banner advertisements massed sequence and interval
on mere exposure effect
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Abstract

This study investigated that the influences on mere
exposure effect operating time interval (5 minutes and
1 week), exposure sequence (spaced and massed), and
exposure frequency (3, 6, and 9 times) using banner
advertisements as the stimuli. In exposure phase, 36
undergraduates showed 18 kinds of banner
advertisements on a fictional website. In judgment
phase, 5 minutes or 1 week after, participants were
asked to rate preference, familiarity, novelty, and
purchase intention using a 7-point scale as well as
recognition of old and new items. The results showed
that, after an interval of one week, judgment scores of
each criterion for the stimuli in the massed exposure
condition increased.
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