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Abstract
Previous research has often investigated the features of 

computer-mediated communication that disinhibits shy 
people’s communicative behavior. Here, we concentrate 
on the features of shyness that lead to such disinhibition 
during self-disclosure. We report the results of 
questionnaire data indicating that behavioral shyness, 
rather than affective shyness, best explains the relative 
disinhibition on Twitter compared to face-to-face 
interactions. Affective shyness may indicate how anxious 
people feel but it does not necessarily decrease frequency 
of self-disclosure. On the contrary, affective-shyness 
scores were correlated with more frequent self-disclosure. 
We speculate that affectively-shy people feel anxious 
because they desire others’ approval, and they increase 
self-disclosure to enhance their personal appeal. 
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