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Abstract
This study examined message-receiver’s 

sense of distance when they received a mobile-mail 
message in which face marks were used.  
Independent variables were number of face marks,
receiver’s gender, and the same/opposite gender
between sender and receiver.  Dependent variable 
was the imagined distance which receivers recognized 
the position when the sender met to talk to the receiver.  
The participants were undergraduate students.  The 
given situation was that the message was sent by a 
person whom the receiver newly met with his or her 
friend. When many face marks were used in 
sentence-final positions, the imagined distances were
close to the intimate distance.  In case of no face 
marks and a few face marks, the distances were around 
the boundary between close phase and far phase in the 
personal distance. The results imply that the use of 
sentence-final face marks generates the sense of 
distance that the sender interacts with the receiver and 
the distance causes the receiver’s emotional reaction.  
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