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activities on creative idea generation using self and others’
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Abstract

We investigated the effects of explanation activities
on creative idea generation based on a cognitive psy-
chological experiment. In our experiment, the par-
ticipants designed two products before and after en-
gaging in explanation activities. The effects were ob-
served only in the self-evaluation about originality.
Keywords — creative idea generation, expla-

nation, P-creativity
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