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Analyzing email contents in mobile phone email communication in
anger and guilt scenarios
-Focusing on degrees of intimacy with partners-
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Abstract

This study examined the emotions senders of mobile
phone email wanted to convey and the email contents
relevant to emotional cues transmissions composed by
the senders. In particular, we focused on the influence
of the degree of intimacy between senders and
receivers. Main results include the tendency for the
participants to weaken the degree of anger they
communicated relative to the degree of anger they felt.
In contrast, emotions of guilt tended to be conveyed at
the same degree to which they were experienced.
Content analysis revealed of the message contents
showed that messages of guilt tended to be longer than
messages of expressing anger.
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