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Abstract 
As the variety of mobile services increases, the 

estimation of service quality becomes increasingly 
important for providing satisfactory quality for users. 
A waiting time in ICT usage is one of critical factors 
determining network service quality. In this paper, we 
discuss an influence of time filler contents on 
satisfaction considering waiting time based on a field 
experiment. The main contribution of this paper is to 
describe the cognitive process of influence time fillers 
and user preferences concerning content. The results 
show that a decrease of user dissatisfaction with 
waiting by utilizing of time fillers highly influenced by 
user preferences concerning content.  
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